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Background
2001: Supreme Court of Canada 
decision on Hudson, Quebec

Public pressure for municipal bylaw 
increased in Ontario

Public health concern associated 
with cosmetic use of pesticides



Evolution of Partners for 
Naturally Green:
Four local municipalities & regional 
government

Duplication of efforts

Health concerns

Report to regional council



Partners:
Town of Halton Hills

Town of Milton

Town of Oakville

City of Burlington

Regional Municipality of Halton

Landscape Ontario



Education & Awareness 
Development:
Consultation with Stakeholders
Survey Research  
Report to regional council
Budget $100,000
Identity/brand development



Objective:
Increase awareness & educate the 
public on the potential health risks of 
pesticide use & alternative / 
preventative methods to create 
healthy lawns & gardens



Key Messages:
Be naturally green
Reduce pesticide use  
Use preventative/alternative methods
Responsible use
Reduce health risks
Consider neighbours



Audience:
Homeowners
Community Groups

PAM (Pesticide Alternatives for Milton)
HOPE (Healthy Options People & Env’t)
GOD (Gardens Off Drugs)
BSDC (Burlington Sustainable 

Development Committee)



Activities:
Brochures, lawn signs, stickers
Print & radio ads
P&R guides & partner websites
Displays – events & public sites
Direct mailings & newsletters
Media releases
Health notes articles
Backyard composters – logo





Pesticide Exchange:
Partner: Waste Management
Purpose: Encourage residents to turn in their 
old/unused pesticides in exchange for info and 
giveaways
Community Based Social Marketing:
Reinforce messages of  campaign by engaging 
the community 
Annual event





Point of Purchase
Pilot project with retailer: Burlington
Timing: April – October 2004
Purpose: To reach DIY homeowners -
determine whether info about biological and 
cultural control methods would influence 
purchasing behaviour. 
Materials: Shelf talkers & tear offs
Evaluation: Intercept interviews





Evaluation:
Pesticide Exchange - vehicle and 
pesticide collection totals

POP - response rates, sales data,  
recommendations

RRFSS - survey & awareness level



Lessons Learned:
Partnerships in delivering the program –
essential

Messaging with key stakeholders – need 
to align

Community Based Social Marketing –
effective in raising awareness



Next Steps:
Demonstration sites

Informative Displays

Continue pesticide exchange

Advocacy strategies

Senior levels of government

Retail Council & Consumer Assoc.
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